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INTRODUCTION
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Objectives

A Discuss how online social networking affects a business
A Identify what GenY needs to do to for a long-term career
A Using online social networking for the power of good.
Agenda

A Introduction

A What can go wrong in fun and profit?

A In your career for the long haul?

A How business should respond

A Workind i t

A Summary & Conclusion

Expectations

A What are your expectations from this session?
Strawpoll

A Who uses social networking websites?
AAnybodyVidgsakedo?

i (sorry, just wondering)
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WHAT CAN GO WRONG
IN FUN AND PROFIT
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IN YOUR CAREER FOR

THE LONG HAUL?
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Simple things
A Common sense!

ADonét post i nispetap3remail addressas:a m
i Personal, anonymous email address that forwards to
your main email (for blogging comments & mail lists)

T but expect that this is not fail-safe

Personal (for all your personal email)

Work (for work email i no personal email!)

AOnly post online what
potential recruiter/client) to see T

A Recruiters frequently google you these days, so avoid
using hotabs77@gmail.com on your resume

youod

Simple things

Awall posts are wal/l
tweet is forever

A Get permission before you post a photo of someone
online

AOnly 6friendé friends!
A Be coy about your age

A Never post photos of official identification documents...
Just so you know

posts
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mailto:hotabs77@gmail.com

For the more paranoid

A If you have a social networking website (e.g. MySpace,
Facebook), use the privacy options i so many people
donodt

A Limit the sites you participate in i perhaps FaceBook for
friends, LinkedIn for work colleagues?

A Do not accept a flung zombie, which Hero are you?,
Blackjack or other application on Facebook

A Set up Google Alerts to monitor your name and email
address

www.google.com/alerts
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Four key things to do

A Define appropriate activities

A Online Social Networking awareness training
AMonitor whatés going on
A Respond appropriately

Professional monitoring services

A Reputation Hawk

A Reputation Defender

A Cymfony

A There are many others of course

Simple (and cheap)

A Google Alerts/Yahoo Alerts/MonitorThis

A Customer representatives join online,
private, forums and lurk there while
watching for issues

A Set clear expectations as to what
staff can do with your brand name

Responding to online comments

A Doné6t post a hot and angry respof

A Doné6t exercise legal muscle unl eg

A Respond with transparency and honesty, but take up discussions
off-line at a senior level, after research!

A Engage with the author of the post is most effective

WORKI N6 |
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